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Who are we?

Time Out is of the worlds most .
famous and respected publishing ‘
brands - a global superbrand - and

a proven success in every single
continent in the world. From
London & New York to Shanghai
& Mumbai, from Cape Town & Tel
Aviv to Moscow, Buenos Aries and
now Accra.

Time Out is the iconic,

independent bible of arts,

entertainment & culture around the world with a presence in over 70 cities, presented in
over 10 languages and patronised by over 33 million users.

We specialize in delivering the latest authoritative reviews and experiences for those
wanting to be in the know and who typically influence their friends’ entertainment, travel
and consumption habits.

Winner of the 2010, 2011, 2013 & 2014 PPA Awards for International Consumer Media
Brand of the Year.
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Our audience

Time Out owns a discerning audience by delivering relevant,
respected and useful content and experiences to them -
wherever, whenever and in whatever format our readers choose.

Accra’s audience in Ghana and in the diaspora consists of
savvy adults with the propensity to spend - Well to do Ghanaians, : —
Expatriates, Repatriates, Business Visitors, Immigrants, Tourists

(Age range: 30-55 years). Whilst also appealing to youngsters who

want to get the most out of the city (Age range: 18-30 years).

Through hard work, financial investment & creative success our cash rich, time poor
readers trust us to help them make decisions and it is this trust that benefits our
advertisers so greatly.




Our delivery channels

e Magazines

e Websites

e Apps for mobile & tablets
e Newsletters

e Fvents

e Social Media - Facebook,
Twitter & Google +
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Our numbers

PRINT
e Magazine circulation - 20,000 copies

e Frequency - Annual
e Readership - 60,000

DIGITAL
e Average monthly page impressions - 47,750 (1,840 daily average)
e Average monthly browsers - 24,930 (935 daily average)

(Omniture, Adobe Analytics - September 2015)

KEY WEBSITE STATS

Most visited sections Country visitors (percentage of visits per country)
Restaurants Ghana 57.8%

Things to Do UK 11.8%

Shopping & Lifestyle USA 9.9%

(Omniture, Adobe Analytics - March 2015)
A full range of our Adobe online figures can be sent to you on request

Find us on

Facebook Y i) Adobe Analytics Jlmel
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Accra Restaurant Awards: Introduction

Time Out is the most experienced, holistic and accurate provider of restaurant reviews in
Ghana. Our world renowned and trusted reviews are written by both local and international
experts as well as by the consuming public (website and app only).

Time Out is the defining voice in dining out and who curate the cities best dining
experiences. A simple Google search on restaurants/food in Ghana/Accra will demonstrate
Time Out’s popularity.

In line with other Time Out cities such as Dubai, Sydney, Kuala Lumpur, Beijing and
Abu Dhabi, Time Out Accra will launch an Accra Restaurant Awards for 2015 and
subsequent years.

The aim of the awards is to;

e reward restaurants who aim to excel in
service delivery

e set a benchmark for excellence in the
restaurant industry

e increase competition throughout the industry
e improve the customers dining experience

e promote and boost Ghana’s vibrant tourism
and hospitality industries




The Awards :4

i

There will be eight (8) awards each with
8 shortlisted restaurants apart from Best
Customer Service Award which will be
chosen from all shortlisted restaurants
from every category.

e Best Restaurant
e Best Newcomer

Best Local Cuisine
e Best International Cuisine

Best Diner

Best Fast Food

e Best Cafe

e Best Customer Service

Shortlisted restaurants will be chosen by Time Out editors and journalists
and votes will be cast online by the general public (Time Out Accra website
& app) for a six (6) week period after the media launch then tabulated and ']T ot
presented at the ceremony. {meou
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The Ceremony

A dinner party for 250 of the industry’s
leading professionals and customers’,
consisting of pre-dinner cocktails, a 3
course meal, presentation of awards and
music and dance at one of the capital’s top
banquet halls. All major press houses will
be present.

Raise a glass of champagne as we toast
to the créme de la créme of the Accra
restaurant scene. Get your brand in front
of the industry and food royalty in Accra
- owners, customers, managers, chefs,
suppliers, hoteliers, embassies etc.



Special Publication

A Special Accra Restaurant Award publication ‘Eating Out by Time Out - The Best
Restaurants in Accra’ will be published to showcase highlights of the award ceremony,
sponsors and all shortlisted nominations & winners, of course.

It will give industry players who are not sponsoring or have not been shortlisted a chance
to advertise their brands.

The free publication will be distributed by Time Out to participating restaurants, sponsors,
hotels, embassies and corporate bodies for onward distribution.

=
B

20 R
- -‘-'."#‘E* .==*?
T rgﬁiﬁ ‘ﬂ

Eating Out

<%= IN Dubai

- ;_::' D et e iyl B

Do B
hﬁ’-’mu- A

FESTRLMANTS | CAFES | PO | BROMCHES | AFTIRMOON TEA

Lorstdon's 10k
st rastaviramts,
cafés andl bars




Sponsorship Opportunities: Tell us the price...

Synopsis

Sponsor make up

Headline Sponsor
Only 1 available sponsorship opportunity

Indicative cost range- $30-40,000

Trade & consumer facing restaurant awards

Annual 2 month campaign

8 award categories (consumer voted)

Award ceremony dinner party

Special Restaurant Award publication

Maximum 8 sponsors

Category exclusive (one sponsor per category)

Headline sponsor + 7 category sponsors

Package includes:

PR exposure - Time Out Accra Restaurant Awards 2015 in association with... (in all
communication including social media)

Presentation of ‘Best Restaurant Award’
Sponsor logo on Best Restaurant Award

Branding opportunities at award ceremony - stage backdrop, photo backdrop, bars on site,
waiters on site...

Advert & logo on award section of website & app (including landing page, voting pages)
Logo on cover of Special Publication, Eating Out by Time Out

Double page advert in Special Restaurant Awards print publication Eating Out by Time Out
(value - $3,000)

Annual advert spot in a section of your choice on the website & app (value - $6,000)

Double page spread advert or section takeover in annual magazine (value - $10,000)




Sponsorship Opportunities: Tell us the price...

Category Sponsor Package includes:

. . " * PR exposure - as a sponsor of the awards in communications
7 available sponsorship opportunities

e Presentation of category award
Indicative cost range - $10-20,000 » Sponsor logo on award
¢ Branding opportunities at award ceremony - banners on site
e Logo on award section of website & app (including landing page, voting pages)
* Logo on cover of Special Publication, Eating Out by Time Out

e Full page advert in Special Restaurant Awards print publication Eating Out by Time
Out (value - $2,000)

¢ Annual advert spot in a section of your choice on the website & app
(value - $4,000)

¢ Full page advert in annual magazine (value - $5,500)

NOTE: These inclusions vary according to the level of investment




Why sponsor?

Time Out delivers a high profile, full event experience which includes both activation and
guaranteed PR. Through sponsoring a Time Out event you receive a unique marketing
opportunity that involves;

e Access to an influential audience

e Venue exposure designed to increase brand call
e |n hand consumer & trade experience

e Exclusive category sponsorship

e Brand positioning with a trusted global brand

e Recognition as a partner and a promoter of
Ghana’s growing hospitality industry

e Benefitting from two months of PR activity
including Facebook & Twitter posts by Time Out
and participating restaurants

lime0uf
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How to boost your votes

There are several ways to enhance your exposure and increase your votes in order to win
an award;

¢ |ncrease your advertising spend on Time Out Accra website & app, especially during
the voting period.

¢ [ncrease your social media activity, especially in relation to the Restaurant Awards.

¢ |n restaurant activity to encourage customers to vote, including promotional activity
such as putting up awards posters, making your staff remind customers to vote etc




Get in touch with us:

Marcel Kouassigan
M: 0244090351

E: marcel@timeoutaccra.com

Michel Kouassigan
M: 0244090352

E: michel@timeoutaccra.com

Thank You
www.timeout.com/accra
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